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Measuring the Culture of Innovation
Tellis, Prabhu & Chandy (2007) argue that innovation culture in an organization can be measured through the evaluation of investment attributes in scientific education. Theoretically, this method of measuring innovation culture is backed up by creating a talent pool of employees who are ready to outdo themselves in the creation of new products. The authors go on to elaborate that the availability of patents within an organization illustrates the culture of innovation among the company’s talent pool. Patents, as described by Danks, Rao & Allen (2017), are legal rights that accredit an individual or an organization for inventing certain milestone of innovative outcomes. The increased number of patents shown through certificates and awards are the elements that can be used to measure innovation culture in an organization.
On the other hand, Gobble (2016) elaborates that innovation culture in an organization can be measured through the product user’s creativity. User creativity is captured through inventiveness standards that organizations use to modify products for customers’ suitability. By instilling that innovation culture comes from manufacturers, Gobble (2016) insists that the concept of innovation culture can be measured by examining the entry skills of the employees who are the wheels of turning ideas into actions that change the course of the organization’s growth.
It is important to measure a country’s factors such as religion to determine the magnitude of innovation culture in a given organization. Religion as discussed by Tellis, Prabhu & Chandy (2007) stipulate that a region’s belief system can determine whether or not an organization can have or practice long-term innovation culture.  For example, in countries affiliated to the Roman Catholic practices, innovation culture is not readily emphasized in organizations due to non-material possessions’ mindsets. Other than that, states in North America are more culturally innovative due to protestant’ religious inclinations. Gobble (2016) demonstrates that organizations and researchers can measure innovation culture through financial rewards that are derived from product valuation practices.
Gobble (2016) recommends that, in order to have an improved innovation culture within organizations, organizational management should increase the need for competency in their workers. Because innovation itself comes from those in the manufacturing section, increasing practical skills in employees through training and appraisals can be the best way forward. Tellis, Prabhu & Chandy (2007), however, recommend that instead of relying on traditional approaches to measuring innovation such as using patents and scientific talent pools, organizations should adopt the use of radical innovation perspectives. Radicle innovation utilizes available resources in creating better and alternative worthwhile products and services that bring growth to the organization and equally satisfy the customers’ needs.
I believe that what should be assessed in an organization in order to attest the existence of innovation culture should be patents and the actual culture of the organization. My opinion is seconded by Lukes & Stephan (2017), who admit that employees in an organization will become creative if the environment allows. The environment, in this case, is the work setting that promotes the ideas of junior employees and allows them to grow. Consequently, laying such a workplace culture permits organizations to hold multiple factors like patents that readily denote the intellectual properties of a business organization (Danks, Rao & Allen, 2017).  Therefore, I can specifically measure any organization’s culture of innovation based on the number of legal charters as patents that they have received in the past. For instance, if one company possesses ten inventive or innovation patents in a period of two years, this organization is ahead of a similar company that has three patents under the same of time.
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